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Using CrowdTangle to Optimize
Your Facebook Performance




A QUICK FYI ON
CROWDTANGLE METRICS

First, all CrowdTangle data is
public data and does not
include clicks or reach.

METRICS WE TRACK

Public Pages & Public groups

INnteractions

(Reactions, Comments, Shares)
Both on the Page/ Group and Post level.

Page Likes

The number of fans your Page has.

Video Views
(Owned, Crossposted, Shared)

METRICS WE DON’T TRACK

Page Reach

CrowdTangle will not track the reach of Pages or Posts.

Traffic & Clicks

CrowdTangle only tracks engagement on individual
Posts. We've seen evidence that higher engagement
leads to more clicks on the Post and Page level.

Private posts & profiles

CrowdTangle doesn’t track private Pages, or Pages that
are being gated to a specific audience. CrowdTangle
also doesn’t track private Profiles.

Paid or Boosted Posts

CrowdTangle can’t tell if a post was boosted, or
differentiate between organic and paid engagement.



CROWDTANGLE
FEATURES TO KNOW

Once you have access to the
CrowdTangle dashboard, focus
on these core features.

HERE ARE THE FEATURES YOU’LL USE... AND HOW THEY WORK

Over- and Underperforming

Check Post-level performance with over- and underperforming over time. Weigh by
interactions and filter by Post type.

help.crowdtangle.com/fags-and-troubleshooting/metrics/how-is-overperforming-calculated

Leaderboards
Compare topline metrics across pages and for individual pages.

help.crowdtangle.com/fags-and-troubleshooting/metrics/what-is-the-leaderboard

Intelligence
Use this to build reports showing performance of individual accounts over time.

crowdtangle.com/resources/video/210520477/crowdtangle-intelligence


https://help.crowdtangle.com/faqs-and-troubleshooting/metrics/how-is-overperforming-calculated
https://help.crowdtangle.com/faqs-and-troubleshooting/metrics/what-is-the-leaderboard
http://www.crowdtangle.com/resources/video/210520477/crowdtangle-intelligence

#1 ANALYZE WHAT CONTENT IS RESONATING

Use Weights to see which Posts are Weights
overperforming by shares and comments —two
metrics that favor meaningful interaction on “
your content. Identify what type of content O ukes o
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DIGEST LEADERBOARD VIRAL ALERT REFERRAL ALERT

Post Performance

Weights CECw "0

A real-time alert when a post starts to overperform on social. Choose from lists or search, select a
viral threshold, and send to either email or Slack. See example.

Name Viral Alert

issanassveaSearches | magss ~ < vommees < coweos. - USE Viral Alerts to easily track your best
content and your competitors’ best
DOStS. Subscribe other members of your
team. Use advanced options to zero in
on video, or overperforming shared and
commented content.

Minimum Score for
Notifications 1 OX ®
Enable Slack **

Subscriptions Subscription management is available once the email is created.

Advanced Options 2 Show Options




#2 CHECK OVER- AND UNDERPERFORMING POSTS

. Check overperforming Posts over a longer period. Look for patterns. Is it video? Is
it a certain content that resonates with your audience (for example sports, or
breaking news etc.)?

. Do the same checks for underperforming Posts. What are the patterns of these
Posts (i.e. is the content not driving comments or shares)? Avoid clickbait!

USING CROWDTANGLE . Make sure to also track over- and underperforming content for your competitive
TO OPTIMIZE YOUR set, by vertical/ topic. See what they are winning and losing on. Set up daily and
PERFORMANCE \;vnedergacg:lle%ests to more easily spot trends in content, framing, headlines, video

Custom = All Posts = More »

| Underperforming =

| Overperforming « |Custom v All Posts + More ~

06/01/2017 12:00 AM - 08/30/2017 11:59 PM ﬂ
06/01/2017 12:.00 AM - 08/30/2017 11:59 PM ﬂ

Post Performance

BILD Sport has been featured as the "marketer" in posts by other pages. See posts.
BILD Sport has been featured as the "marketer" in posts by other pages
fild BILD Sport ©

fild BILD Sport @ crossposted a video. POR
POR BILD Sport
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HERE’'S HOW TO USE
CROWDTANGLE TO OPTIMIZE
YOUR PERFORMANCE

Intelligence/Leaderboards

#3 MONITOR YOUR OVERALL POSTING FREQUENCY

- When the News Feed changes, it’s important to evaluate your post
frequency.

. Check the Leaderboard and Intelligence to see what social strategies
work, both on your page and competitor pages.

- Adjust your posting frequency accordingly. Experiment with different
frequencies, are you posting too little? Too much? How much are

competitors postings

List Total Interaction Avg. Posts Views on Page
Name Interactions Rate Per Day Owned Videos Likes

Intelligence

Average Total 3.10M 0.071% 231 56.93M 24.08M

*YOUR PAGE LIST 5.56M 0.125% 416.71 113.86M 42.03M

*COMPETITORS 645,189 0.016% 45.71 6.12M

Growth
% and #

+0.17%

+0.27%
+111,387

+0.07%
+4,430

| eaderboard



#4 CHECK YOUR INTERACTIONS VIA INTELLIGENCE

- Compare interactions with your peers via the Intelligence tool. Is your Page following
the same trends as your benchmark peers? It not, dig into their Post strategy to
understand what they are doing differently and what you can learn from them.

- This could include mixing up content variety, posting frequency or covering different

stories.
USING CROWDTANGLE . Intelligence will also point to seasonal news trends that might be affecting your Page
TO OPTIMIZE YOUR and your peers (i.e.a “Trump Bump”).
PERFORMANCE - For video, make sure to leverage the video views data, and identify spikes in

Comments and Shares on videos.

Intelligence




#5 CHECK YOUR CONTENT MIX WITH INTELLIGENCE

. Major News Feed changes can impact which post types get more engagement.

- Experiment with newer rormats (Live, 360 Video). Use Intelligence to see if you
neglect a certain Post type or over-optimize on one. A healthy mix of Post types is
generally recommended, but your audience may respond best to one over
another. Monitor what competitors do. Note any changes or trends.

USING CROWDTANGLE . Check if your content is shared from outside Pages. Users tend to prefer original
TO OPTIMIZE YOUR content and content that is meaningful to them.
PERFORMANCE
PRO TIPS
Y dOWH/Oad a// Z_—h/S INTERACTIONS VIDEO VIEWS INTERACTION RATE POST COUNT FOLLOWERS
- ou can
|nte”lgeﬂCe data into a CSV to
illustrate metrics via a
pivot table.

You can also use our
Historical Data section
(under the setting
dropdown on the top
right), which allows you to
dive into post-level data
from the pages you're
following




RESOURCES

General Resources live here:
crowdtangle.com/resources

Which include ...

Case studies
Glossary
Feature overviews
Webinars
Recorded trainings


http://www.crowdtangle.com/resources/

